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RATING (%): AVERAGE AUDIENCE GRPS (%): GROSS RATING POINTS
AA PROJECTION (000) TOTAL IMPRESSIONS (000)
UNIVERSE ESTIMATE (000) ONIVERSE ESTIMATES (000) or  RATING(%) x #SPOTS
VPVH: VIEWERS PER VIEWING HOUSEHOLD HUT (%): HOUSEHOLDS USING TELEVISION
PERSONS PROJECTION (000) #HH WITH TV SETS ON (000)
HOUSEHOLD PROJECTION (000) TOTAL HH UNIVERSE (000)
AA (000): AVERAGE AUDIENCE PROJECTION PUT(%): PERSON USING TELEVISION
RATING (%) x UNIVERSE ESTIMATE (000) #PERSONS WITH TV SETS ON (000)
or VPVH x HHAA (000) TOTAL PERSONS UNIVERSE (000)
CPM: COST PER THOUSAND SHARE(%): SHARE OF AUDIENCE
MEDIA COST AVERAGE UNIT COST RATING (%)
GROSS IMPRESSIONS (000) or AA (000) HUT (%)
CPP: COST PER RATING POINT REACH (%) FREQUENCY
TOTAL SCHEDULE COST GRPS (%) GRPS (%)
GRPS (%) FREQUENCY REACH
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